Where WARA'’s Listeners Live
The Geographics of Listening

Uptown USA Calendar 2000

Audience Segment

Percent of Listening

Percent of Loyalty TSL

Percent of Listeners | Listeners Listening (%) (hr:mn)

0 100
Weekly Audience: 412,600 Persons | 100 100 35 7:12
Inside the MSA - 89 90 36 717
Outside the MSA ] 11 10 29 6:29
Maryland | 94 96 36 7:21
Pennsylvania m| 5 4 25 5:28
All Other States I 1 <5 9 2:16

0 45
County Seat Balance | 42 44 39 7:26
County Seat HDBA | 15 14 34 6:29
Suburbs North — 10 10 33 7:06
Suburbs South — 9 10 37 7:29
Boondox ] 4 5 28 7:39
Sticks ]| 5 4 33 6:39
All Other Counties — 14 14 32 7:10
Zips 208.. — 28 31 39 8:02
Zips 206.. e 16 16 39 7:16
Zips 207.. — 11 12 40 7:43
Zips 209.. — 7 8 40 7:57
Zips 200.. | 9 7 29 5:55
Zips 201.. — 8 7 31 6:09
Zips 202.. | 3 3 42 7:00
Zips 203.. | 4 3 29 6:08
Zips 204.. | 3 3 24 6:32
Zips 205.. | 3 2 24 4:56
All Other 3-Digit Zips — 8 7 30 6:53

HOW TO READ The horizontal bars show the amount
of listening done by each audience segment to WARA.
Vertical marks show the concentration of listeners in each
audience segment. The actual percentages are displayed
as numbers on the right side of the page, along with
loyalty (percent of radio listening time spent with WARA)
and time spent listening per week (in hours and minutes).
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FOR INSTANCE Persons in zip codes beginning with 208
account for 28% of WARA’s 412,600 weekly (cume)
listeners and 31% of all listening to the station —i.e., 31%
of the average quarter—-hour audience across the week.
They are more loyal (39%) than the audience overall,
and they are heavier listeners on average, listening
to WARA for 8 hours and 2 minutes per week.
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