AGE APPEAL OF WARA-FM
SPRING 2002

INCLUDES LISTENING TO WARA-AM & WARB

Every minute of radio programming offers Monday-Friday

an attraction for a certain type of person. 75 —
This attraction - the quality that brings
listeners to it — is called APPEAL.
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It's as if radio programming were a magnet
that attracted only certain types of people.
Those drawn to the programming are those
to whom the programming APPEALS.
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The characteristics of the audience — young
or old, male or female, black or white — indi-
cate the programming’s APPEAL.
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Indeed, the APPEAL of a program is insep—
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arable from those who listen. The program
causes the listening, and the characteristics
of its listeners describe its APPEAL. Saturday
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APPEAL is a QUALITY, NOT a QUANTITY. 270 —
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These graphs show the AGE APPEAL of an | |
WARA-FM'’s programming across the week. S 55 M =
At times it attracts younger persons; at other g5 - == TH .
times listeners are older. S o | = - -
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The black boxes mark the median age of g® RN
WARA-FM’s audience. Half of the audience z% - L m
is within the age range bracketed by the ge L=
shaded bar at that time. One-quarter is B ~
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younger than the bottom of the bar. HALF - HOUR
Sunday
75 -
HOW TO READ z D
09, 65
e L o
% 60 |
—  OLDER E° 55 - — L H ™
QUARTILE 82 || ||
o 50 -
[=]
E 45 _- o -
EE  MEDIAN é 40 _- =1
E 35 —
2 30 B . -
YOUNGER = — —
—  QUARTILE L

20

52 6a 7a 8a 9a 10a 11a'12n 1p 2p 3p 4p 5p 6p 7p 8p 9p 10p 11p 12m
HALF - HOUR

Data Copyright © 2002 The Arbitron Company, National Public Radio AudiGraphics® Copyright © 2002 Audience Research Analysis



